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WEBHELP EXPANDS SOCIAL EXPERTISE WITH ACQUISITION OF 
LEADING SOCIAL CONTENT MODERATION FIRM NETINO 

 

 

PARIS, Oct 4, 2016 – Leading global customer experience company, Webhelp, has 

announced the acquisition of top social content moderation company, Netino. 

 

Headquartered in Paris, France, Netino specialises in monitoring social conversations and 

ensuring appropriate responses on a round the clock basis. 

 

With operators situated across the globe and speaking more than 10 different languages, 

Netino can offer clients the choice of location and language that best meets their needs 

to ensure conversations online involving their brand are appropriate and achieving their 

objectives, while at the same time dealing with inappropriate or negative comments 

immediately and robustly. 

 

This is the ninth acquisition Webhelp has made in the past 24 months and is part of the 

outsourcer’s strategy to grow both globally and in terms of sector expertise. The 

acquisition of Netino will strengthen Webhelp’s existing social media offering and 

increase the company’s ability to act as a technology enabler in the customer experience 

field. 

 

Matthieu Bouin, head of strategy and new business at Webhelp, said:  

“As more and more consumers engage with brands via online and social media 

platforms it becomes increasingly important to be able to ensure the content 

appearing on those platforms is appropriate and not damaging to the brand. 

While the use of technology has come a long way it is still not able to detect 

some of the finer nuances in communication that only a real person can. With 

our acquisition of Netino we will be able to offer our clients the ability to have 

both technology and real people monitoring social content on their behalf in 

real time. This will ensure issues are dealt with appropriately and immediately 

and prevent damage to the brand’s reputation.” 

 

Jérémie Mani, Netino’s CEO, said: “Combining Webhelp’s reach with Netino’s 

expertise on social media gives us the possibility to support companies at every 

stage in their customer experience journey. Additionally, becoming part of 

Webhelp will give us the capacity to approach new geographies and new 

markets, which is in line with our ambitions for the next few years.” 

 

Netino was founded in 2002 and now has a workforce of 400 people in 10 countries. The 

business, which has 120 clients, including well-known names in the media industry, such 

as Le Monde and France TV, will continue to be run by CEO, Jérémie Mani and founder 

and CTO Jean-Marc Royer, with support from Webhelp’s development director of Digital 

& Marketing Services, Chloe de Mont-Serrat, who will serve as CCO. 

 

The acquisition is expected to be completed by the end of the year. 
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Press information:  

For more information, or to arrange an interview, please contact  

Heather Astbury, head of PR at Webhelp, on +44(0)7825 593242 

heather.astbury@uk.webhelp.com 

 

______________________________________________________________________ 

About Webhelp 

Webhelp is a global business process outsourcer (BPO), specialising in customer 

experience and payment management in addition to sales and marketing services across 

voice, social and digital channels.  

From 26 countries with a 35,000-strong team, our focus is on engineering performance 

improvements and delivering a real and lasting transformation in our clients’ operating 

models to generate financial advantage. We partner with some of the world’s most 

progressive brands including Sky, Shop Direct, Bouygues, Direct Energie, KPN, 

Vodafone, La Redoute, Michael Kors and Valentino.  

Headquartered in Paris, France, the company has grown its revenues by more than 

250% in the last 4 years by investing in its people, the environment they work in and 

developing its analytical and operating capability to deliver a transformational 
outsourcing proposition that addresses the challenges of an omni-channel world.  

Webhelp is owned by its management and KKR, a leading global investment firm, as of 

February 2016.  

More information can be found at www.webhelp.com 

 


